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A comprehensive suite of financial education courses 

and tools designed for self-paced or group learning 

 

Hands On Banking 

 Award winning, free financial 
education 

 Available in English and Spanish 

 No commercial content 

 Widely used in schools and by non-
profits for nearly 15 years 

 Extensive age-specific and custom 
audience curriculum 

 Flexible delivery channels 

 https://handsonbanking.org           https://elfuturoentusmanos.org  

https://handsonbanking.org/


Wells Fargo’s 2017 Survey of Millennials 

Uniting Happiness and Money 
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What’s the connection between 

millennials, money and happiness? 
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Are millennials breathing easy about their 

financial situations? 
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So are they satisfied with their financial 

health or not? 
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Financial trouble spots 
Half say they know 

everything they 
need to know to 
use their money 

46% say they have 
a significant 

amount of debt 

43% can’t afford to 
pay health care 

expenses 

60% cite basic 
financial skills as 

intimidating 
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Spending and Saving Realities for Millennials 

1. Have desire to save but not sure how to start2 

– Contemplating financial decisions related to future oriented 
decisions such as jobs, marriage, family, student loans, investing 

 

2. Recognize retirement saving should begin in early 
adulthood1 

– Approximately 41% have not started saving 
– Primed for investment topics2  

 

3. Seek and want advice1 
– Open to financial coaching, education, and working with advisors 
– Establishing goals 
– Budgeting  
– Planning for the future 
– Managing debt 
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12016 Wells Fargo Millennial Study; 2NEFE (2016) 
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What can you do? 

In the face of financial 
pressures, the study shows 
that millennials are happier 
when they take specific action 
with their money and are 
engaged in financial planning 
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Encourage, coach, make it experiential 

1. Listen and uncover their centers of happiness before going to the 
numbers.  

2. Illustrate experiences to keep the connection between what they 
love and what has purpose with smart financial choices. 

3. Be sensitive to their impressions and understanding about saving 
and investing. 

4. And most important, keep it simple, achievable and affirming. 
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The Positive Financial Indicator (PFI) 

Five highly correlated behaviors that can be a driver of 
greater happiness when people engage in all five 

 

 I am able to pay for my monthly expenses 

 I have enough money to save for future needs 

 I am saving for retirement 

 I take an active role in setting and achieving my 
financial goals 

 I feel in control of my financial life 

 Direct connection between financial action and happiness 

https://handsonbanking.org/

